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We can’t miss this opportunity 
to critically assess post COVID-19 
pandemic learnings



What our clients are asking us…

Should I focus on 
In-Real-Life and 
forget Virtual?

Am I giving my 
HCP audience 

what they need?

Do I invest in 
International 
Congress or 

Local Events?



36
qualitative interviews
with HCPs A mix of Oncologists, 

Cardiologists and Primary 

Care Physicians 

(PCPs)​, across 6 countries.*

Research conducted in July 2021.
*United States, United Kingdom, France, Germany, ​Italy and Spain.​

321
HCPs surveyed



How do you envisage attending international/European 

congress in the next 12 months?

We asked HCPs



35% a mix of both 

16% virtually, only

49% in-real life (IRL), only

51%



Of the 49% of HCPs who prefer a return to 

in-real-life congresses:

78% 67% 32%

had missed the in-

real-life experience 

of attending 

congress

felt that in-

person congresses 

offered protected 

learning time away 

from work​

didn’t want to miss 

the opportunity to 

network

The virtual booth -
Well, at these 
congresses, that’s 
basically completely 
boring. You can click 
at things, and then you 
are suddenly on the 
company website, which 
you didn’t really want. I 
didn’t like that at all. ​

DE PCP​

For in-person attendance, I’d say 
it’s 50% the scientific interest of the 
presentations, and 50% the 

interpersonal aspect.

I mean, I take advantage of these 
conferences to see peers, in order 
to be able to exchange with them, 
about how we care for patients, 
about the organisation of our 
facility as well. And it also enables 
me to have relationships with the 
manufacturers, with the 
pharmaceutical industry….

FR Oncologist



Of the 16% of HCPs who prefer a virtual experience:​

found it easier to 

fit virtual congresses 

around family

and work life

said going virtual

allowed them to 

attend more events

find it difficult to

take time off work 

to always attend 

in person

58% 50%43%

The virtual booth -
Well, at these 
congresses, that’s 
basically completely 
boring. You can click 
at things, and then you 
are suddenly on the 
company website, which 
you didn’t really want. I 
didn’t like that at all. ​

DE PCP​

The virtual booth -
Well, at these 
congresses, that’s 
basically completely 
boring. You can click 
at things, and then you 
are suddenly on the 
company website, which 
you didn’t really want. I 
didn’t like that at all. ​

DE PCP​

I can manage my time better, I 
can stay at home and 

nevertheless take part. 

For me, that is great!

It was even greater during the 

COVID-19 pandemic, but also 

post. I think the pandemic only 
catalysed certain things, sped 

them up.

DE Primary care physician DE Primary care physician 

I can manage my time better, I 
can stay at home and 

nevertheless take part. 

For me, that is great!

It was even greater during the 

COVID-19 pandemic, but also 

post. I think the pandemic only 
catalysed certain things, sped 
them up.



Why do you attend international/European congresses?

We asked HCPs



82%  
of HCPs we surveyed stated that 
‘keeping up-to-date’ is an important 
reason to attend

The hunger for ‘new’ unifies HCPs

I attend congress to stay up to 
date with the latest research. 

To get an understanding as to 
what practice is like in other 
places is pretty important to 
understand where you are; are 
you doing something 
completely left-field compared 
to other places?

US Cardiologist



You need to show us that 
you’ve got something new, 
something that we don’t already 
know…

a sort of sneak preview to
something that isn’t available
on the website yet. You’ve got 
to capture the excitement for 
the rest of the meeting!

US Cardiologist

82%  
of HCPs we surveyed stated that 
‘keeping up-to-date’ is an important 
reason to attend

The hunger for ‘new’ unifies HCPs



70%

61%

55%

47%

But there’s a range of motivations to attend congress

Keep up to date with new developments
and latest thinking

Connect with other experts in my field

Broaden my experience outside my local setting

Gain a new experience

Raise or maintain my professional profile

82%



Who is our audience, and how can 

we engage them?





The Congress

Pro

The Congress

Dabbler
The Congress

First-Timer
The Casual

Congress-Goer
The Congress

Disengaged



This HCP has attended 

congress consistently for 

several years

They are likely to…

 Be at consultant level

 Have presented at congress & likely 

to present at future congresses

 Receive sponsorship to attend

Top reasons for attending congress:

42%
Connecting 

with experts in 
my field

27% 
broadening 

their experience 
outside of local 

setting

17%
raising/

maintaining their 
professional 

profile

15%
connecting 

with pharma 
companies and 
industry leads

Preferred post-congress formats:

1

2

3

Virtual ‘meet the expert’

Virtual advisory boards 
discussing impact of key data’ 
presented at congress

Pharmaceutical industry-
sponsored webinar to 
present data



This HCP is attending their 

first international congress

They are likely to…

 Be a junior specialist 

 Be a nurse, pharmacist 

or other specialist 

Top reasons for attending congress:

31%
Said connecting 

with other 
experts in my 

field

23%
said broadening 
my experience 
outside local 

setting

23%
put raising/ 

maintaining their 
professional 

profile

None selected 
connect with pharma 

companies and 
industry leads

Preferred post-congress 

engagement formats:

1

2

3

Virtual ‘meet the expert’

Pharmaceutical industry-
sponsored webinar to 
present data

Personalised discussion 
with pharma representative



Where to start…



WHO is your target audience 
you want to engage with at 
each congress?



WHY should your target 
audience WANT to come and 
interact with you?



Challenge your virtual experience  

The virtual booth - Well, at these 
congresses, that’s
basically completely boring. 

You can click at things, and then 
you are suddenly on the company 
website, which you didn’t really 
want. I didn’t like that at all.

DE PCP

The presence [of pharma] was much harder 

to detect in a virtual format, because it just 

doesn’t have the same footprint. 

It requires you to actively choose and engage 

with something rather than just happening on 

it by a chance encounter.

UK Cardiologist



Should I focus on 
In-Real-Life and 
forget Virtual?

Am I giving my 
HCP audience 

what they need?

Do I invest in 
International Congress 

or Local Events?

Pre: Experiences Peri: Post:

Research WHO?

Attract WHY?

Plan hybrid HOW?

Top Talent: Select best people & train

Challenge the virtual experience

New Data & Information:     
Put your audience  ahead

Information on-demand: 
Toolkits

Measure & analyse:     
Learn for future

Human Interaction: 
Conversation & Connections 
(gather insights)

Human Interaction: 
Conversation & Connections 



hello@tceg.com

We create 
experiences
that inspire 
lasting change

• Scientific communications

• Employee communications

• Capability training

• Live & virtual events

• Event and congress tools and 
platforms 

• Venue and delegate logistics 

• Research and insights 

• Congress strategy and planning

• Engagement measurement

Congress capabilities: 

mailto:hello@tceg.com



